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Product list

All website banner - Large rectangle 300x250 (expand available)

6 advertisers max in rotation - Duration from 15 April 2011 to 15 april 2012
(included Homepage, Why mapic, Country insights, register,
people&companies, programme, prepare, promote, press, partners)

All website banner - Medium top rectangle 234x60

6 advertisers max in rotation - Duration from 15 April 2011 to 15 april 2012
(included Homepage, Why mapic, Country insights, register,
people&companies, programme, prepare, promote, press, partners)

Homepage banner - Large rectangle 300x250 (expand available)
6 advertisers max in rotation - Duration from 15 April 2011 to 15 april 2012

Homepage banner - Medium top rectangle 234x60
6 advertisers max in rotation - Duration from 15 April 2011 to 15 april 2012

Homepage banner - Fullscreen 640x480
5 advertisers max in rotation - Duration: from 2 months before the show to the end of the show
Advertising is displayed two times for each unique visitor

Online community banner - Top Categories + keywords banner 728x90
Duration: from the 2011 community launch to the 2011 community end

Online community - Advanced company profile
Know who visited your profile, download the list + company focus in search results

Show news banner - Medium rectangle 234x60

Mobile application logo - Exclusive advertiser
Technical specifications
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Guaranteed exposure: 100% of the banners displayed are viewed by
people

6 High ROI: the cost per target on the online is very attractive, compare!
e Animated creative: youican show several messages and put video files!

a Updated content: banners can'be replaced at:any:time

Interactive click through action: people can go further and click on
the banner to see your website

6 Detailed statistics: our Google ad-server provides many stats on your
campaign

A high exposure: people spend an average of 14 minutes on the online
community

An international context: 155 countries recorded by Google
Analytics stats
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http://www.google.fr/imgres?imgurl=http://www.dreamstime.com/satisfaction-guaranteed-seal-thumb4334958.jpg&imgrefurl=http://www.dreamstime.com/satisfaction-guaranteed-seal-image4334958&usg=__bznxMyOoDoAJjx156Hn2G8SmZYQ=&h=350&w=229&sz=47&hl=fr&start=17&sig2=z_e3PQOB9yCJ7jTZ704fzA&um=1&itbs=1&tbnid=qR3brrrHuZJw5M:&tbnh=120&tbnw=79&prev=/images%3Fq%3Dsatisfaction%2Bguaranteed%26um%3D1%26hl%3Dfr%26tbs%3Disch:1&ei=GYQjTOv0Ec2Wsga47829BA

= AI_I SeC_tlonS banner _ All sections statistics
Your banner will be displayed on all mapic.com webpages. Page views: 160 000
This product is great for a massive campaign the include a (01 Sept 10 30 Nov)
high number of ad viewed on a large banner

MIPIM ASIA MAPIC  ONLINE COMMUNITY CONTACTUS

HOME MIPIM
PROGRAMME PREPARE PROMOTE PRESS

WHY MAPIC  COUNTRY INSIGHTS

Homef MAPIC > Prcgrs'me f

View MAPIC 2010 edited conference sessions on video
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R e 8 Full programme of Wgnferences
8 At a glance programi f conferences

o S e e b 2 b

-:-.—_.:::':::' ﬁ Votre programme en o
P ety 8 e

L e L

T4 et et b b v

ey e e ey

-

_ | Your banner
L e - HERE

i 00:00 09:08
et T

Wrap up session keynote session - Chris Igwe

MAPIC 2010 Interactive Floorplan

Wrap up session Spotlight on Retail Speed Matching - Locate our conference rooms
e _ - - Ld L= =N

Large rectangle 300x250 (expand available) - 6 advertisers max in rotation — Duration : 15 April 2011 to 15 april 2012
(included Homepage, Why mapic, Country insights, register, people&companies, programme, prepare, promote, press, partners)



http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

—> All website banner All sections statistics

Your banner will be displayed on all mapic.com webpages. Page views: 160 000
This product is great for a massive campaign the include a (01 Sept 10 30 Nov)

high number of ad viewed on a expandable banner

HOME MIPIM MIPIM ASIA MAPIC ONLINE COMMUNITY CONTACTUS

WHY MAPIC COUNTRYINSIGHTS REGISTER PEOPLE & COMPANIES PROGRAMME PREPARE PROMOTE PRESS PARTNERS

Home* MAPIC > Progra’me ? ?

View MAPIC 2010 edited conference sessions on video

Advertise here

View the 2010 gramme of conferences
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Also available in expand format
when mouse over

| e woat? SR N
Wrap up session keynote session - C|

Advertise here
MAPIC 2010 Interactive Floorplan

Wrap up session Spotlight on Retail Speed Matching - Locate our conference rooms
2 . % = = : ot 3 c c

Large rectangle 300x250 (expand available) - 6 advertisers max in rotation — Duration : 15 April 2011 to 15 april 2012
(included Homepage, Why mapic, Country insights, register, people&companies, programme, prepare, promote, press, partners)



http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

—> All website banner All sections statistics

Your banner will be displayed on all mapic.com webpages. Page views: 160 000
This product is great for a massive campaign the include a (01 Sept 10 30 Nov)

high number of ad viewed on a medium Top banner

HOME MIPIM MIPIM ASIA MAPIC ONLINE COMMUNITY CONTACTUS
WHYMAPIC COUNTRY INSIGHTS REGISTER PEOPLE & COMPANIES PROGRAMME PREPARE PROMOTE PRESS PARTNERS

oM [APIC > Prografme

View MAPIC 2010 edited conference sessions on video Your banner
HERE

View the 2010 programiie of conferences

8 Full programme of confefgnces
8 Ata glance programme dfl conferences
& Votre programme en bre
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MAPIC 2010 Interactive Floorplan

Wrap up session Spotlight on Retail Speed Matching - LRtk aanlotaieahGara
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Medium rectangle 234x60 - 6 advertisers max in rotation — Duration : 15 April 2011 to 15 april 2012
(included Homepage, Why mapic, Country insights, register, people&companies, programme, prepare, promote, press, partners)
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http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

= _Homepage _banner All sections statistics
Target the first webpage clients enter when they come on Page views: 70 000
Mapic.com ! This product has a strong large visibility on a (01 Sept to 30 Nov)
major page.

HOME MIPIM MIPIM ASIA MAPIC ONLINE COMMUNITY CONTACTUS

WHYMAPIC COUNTRYINSIGHTS REGISTER PEOPLE & COMPANIES PROGRAMME PREPARE PROMOTE PRESS PARTNERS

—
mapid ' November 16-18, 2011

The intemitional market Caﬂnes, France

Let’s talk shop at MAPIC 2011

Your banner

HERE

Save money. Claim your tax refund

Quickly and easily apply for a Value Added Tax (VAT)
refund at the end of the market

MAPIC launches its blog MAPIC 2010 overview Conference sessions on Top keynote speakers at MAPIC 2010
video

Large rectangle 300x250 - 6 advertisers max in rotation — Duration : 15 April 2011 to 15 april 2012
(included Homepage, Why mapic, Country insights, register, people&companies, programme, prepare, promote, press, partners)
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http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

= _Homepage _banner All sections statistics
Target the first webpage clients enter when they come on Page views: 70 000
Mapic.com ! This product has a strong large visibility on a (01 Sept to 30 Nov)
major page.

HOME MIPIM MIPIM ASIA MAPIC ONLINE COMMUNITY CONTACTUS

WHYMAPIC COUNTRYINSIGHTS REGISTER PEOPLE & COMPANIES PROGRAMME PREPARE PROMOTE PRESS PARTNERS

[Fem bre J 4
- Your banner
maplc November 16-18, 2011 13-14

The intemational market Cannes, Fral‘lce

Let’s talk shop at MAPIC 2011

Save money. Claim your tax refund

Quickly and easily apply for a Value Added Tax (VAT)
refund at the end of the market

MAPIC launches its blog MAPIC 2010 overview Conference sessions on Top keynote speakers at MAPIC 2010
video

Medium rectangle 234x60 - 6 advertisers max in rotation — Duration : 15 April 2011 to 15 april 2012
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http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

—> Homepage fullscreen Fullscreen statistics
Target 100% of your online targets with the fullscreen. Very Unique visitors: 15 000

high click rate from 1,5% to 6 %! (01 Sept to 30 Nov)

HOME MIPIM MIPIM ASIA MAPIC ONLINE COMMUNITY CONTACTUS

WHY MAPIC COUNTRYINSIGHTS REGISTER PEOPLE & COMPANIES PROGRAMME PREPARE PROMOTE PRESS PARTNERS

Home > MAPIC

Your Full screen banner
HERE

Fullscreen 640x480 - 5 advertisers max in rotation - 7s duration
Duration from 2 months before the show to the end of the show - Advertising is displayed two times for each unique

€ 4635 mapic>


http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

X GLOSE

SO many assets
989 clicks TRAEEUELEEIEEL

ONLY

MIPIM 33.06 - RIVIERA

business.greaterlyon.com

§

Cairo Festival City

Spanning 3 million sqm Cairo Festival
City is a visionary urban community at
the heart of New Cairo City.

Shop at our premiere indoor-outdoor
refail resort Festival Centre, entertainment
complax and Automotive Park

of our gated Resi
_\as anq apartments) with

and recreational
clubs

Work at the state-of-the-art Business
District in premium office spaces

Stay at one of our International Hotels

Strategically located just 15 minutes drive
from Cairo International Airpart

AMfimaim 4 o b0l



http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

—> Online community banner
== Target people from your business activity.

L.

Online community statistics

Page views: 700 000
Choose 2 sections and Keywords and make your banner Average time spent : 14 min

Ll appears in the top of the page (01 Sept to 30 Nov)

eTop categories banner : your banner appears on categories of your choice
@ keywords banner : your banner appears with keywords of your choice

P P R P P P PP

HOME MIPIM MIPIM ASIA MAPIC ONLINE COMMUNITY CONTACTUS

Kaywords

photo

Domain 0
INVESTORS
HOTEL GROUPS
RETAILERS
LOCAL & PUBLIC AUTHORITIES
DEVELOPERS
OPERATORS
ARCHITECTS & PLANNERS

BUSINESS SERVICES

Photo Gifts World
SERVICE PROVIDERS/SUPPLIERS
Stand: 114
There S Magic in memangs

ASSOCIATIONS & ACADEMICS

Gender

INVESTORS - Sector of investmgnt
INVESTORS - Way of investmght

Think Tank Photo
RETAILERS - Activity's sectg

Stand: 207

About Think Tank Phato

PACKAGE 1 + 2 mapici>


http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

Extend your number of products described from 3 to 10, it will boost your visibility

@ Enable the option and have access to Exclusive info!
Mon activated Activated

hev have visited vour profile Thev have visited vour profile .

- [
= f

AHH MANH —— Farticipant Surname

Intermational WManaoe - Paticipant Flrstname
- Job Title
Andy HA - EMAIL if people fet it
Tradeshow Cocadinator . mm
' ) - Coraahy Name
Kathy UL - Corrahy Ackiress
Mansging Director - Countng
' - Booth Number
- Cormpahy Phone
- Copanl Fax
- Company Website

© Extend your product description from 3 to 10

PACKAGE 1 + 2 mapici>


http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

———=> Show news banner
Your banner in one shownews, sent to over 30 000 clients and prospects

i & This message is about
I"I"Ia p ( : Shownews 3
retail real estate

Thee rtemational ma ket

NOVEMBER 17 - 19, 2010 | PALAIS DES FESTIVALS, CANNES, FRANCE

OPPORTUNITIES ABOUND FOR SAVVY INVESTORS

MAPIC helps investors to capitalise on the economic recovery by showcasing profitable
opportunities. The 650 leading retail investors already registered for MAPIC will be able to select
high-performance projects, co-invest in promising retail funds, and acquire accurate information on
city centre investments

Breaking News

Register by October 15 to be listed in the Guide

Participants who register by October 15 will be
listed in the 2010 MAPRIC Guide and will receive
€100 off their registration fee. Distributed to
thousands of industry professionals, the MARIC
Guide 1s the who's who of the real estate

industry. Register now

Your banner Your banner
HERE HERE

Medium rectangle 234x60
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http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

—> Mobile iphone application logo Mobile app statistics

-> On the homepage Downloads: 1100
-> In the 2 top viewed sections : Speakers and Program section Hits: 6000

Your banner

Your banner
HERE

HERE

All

All
Keynotes

Events

Your banner Speakars
H E R E Moderators

Conferences

€ 2900 mapic>


http://www.telio.be/blog/wp-content/uploads/2009/07/fleche2.jpg

TECHNICAL SPECIFICATIONS

«Large rectangle (Homepage, all sections)

-> Choice 1: AN IMAGE CREATIVE

* Provide us a .gif or .jpeg file, 300x250, 50ko max weight - 72dpi max
* Provide us a url to link on (Ex: http://www.your-site.com)

* |f animated, no timer

-> Choice 2: A FLASH CREATIVE

* Flash 6 or more - 300X250 - AS 2 - 50ko max weight-No timer

* Provide us The .swf file, the back up .gif (for computers without flash)
* Provide us the url to link on. (Ex: http://www.your-site.com)

* For the expand, please contact us

« FUll screen

-> Choice 1: AN IMAGE CREATIVE

* Provide us a .gif or .jpeg file, 640x480, 60ko max weight - 72dpi max
* Provide us a url to link on (Ex: http://www.your-site.com)

* |f animated, no timer

-> Choice 2: AFLASH CREATIVE

* Flash 6 or more - 640x480 - AS 2 - 60ko max weight-No timer

* Provide us The .swf file, the back up .gif (for computers without flash)
* Provide us the url to link on. (Ex: http://www.your-site.com)

= For all flash banners
please insert the click tag:

/I Action script
on (release)

{
?etURL(_IeveIO.cIickTag, " blank™);

e

L

m Medium rectangle (Homepage, all sections)

-> Choice 1: AN IMAGE CREATIVE

* Provide us a .gif or .jpeg file, 234x60, 35ko max weight - 72dpi max
* Provide us a url to link on (Ex: http://www.your-site.com)

* |f animated, no timer

-> Choice 2: AFLASH CREATIVE

* Flash 6 or more - 234x60 - AS 2 - 35ko max weight-No timer

* Provide us The .swf file, the back up .gif (for computers without flash)
* Provide us the url to link on. (Ex: http://www.your-site.com)

m Medium rectangle (show news only)

-> AN IMAGE CREATIVE

* Provide us a .gif or .jpeg file, 234x60, 35ko max weight - 72dpi max
* Provide us a url to link on (Ex: http://www.your-site.com)

* |f animated, no timer

m Keywords + category banner

(Online community)

-> Choice 1: AN IMAGE CREATIVE

* Provide us a .gif or .jpeg file, 728x90, 45ko max weight - 72dpi max
* Provide us a url to link on (Ex: http://www.your-site.com)

* If animated, no timer

-> Choice 2: AFLASH CREATIVE

* Flash 6 or more — 728x90 - AS 2 - 45ko max weight-No timer

* Provide us The .swf file, the back up .gif (for computers without flash)
* Provide us the url to link on. (Ex: http://www.your-site.com)
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